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While I was researching for Goth Barbie, I started to get 
stuck in a kind of aesthetic analysis paralysis. The clean 
- girl, coquette girl, fairycore, cottagecore, manic pixie 
dream girl, dark feminine, label after label to describe a 
certain set of characteristics that are hypercurated to 
- portray some sort of “vibe”. The problem I have with these ~] 
- aesthetics is, rather than a set of values you have to adhere - 
= to, aesthetics are built around consumerism. It’s 
important to remember that an aesthetic, in the modern 
usage of the word, is a relatively new phenomenon and 
one that I suspect couldn’t have existed without the 
internet and the existence of search engine optimization. 
~~ Because ultimately that’s what an aesthetic is, a kind of 
g- keyword that makes it easy to describe a very particular 
= T something. It’s easier to search Amazon for a “fairycore 
Т dress” than a “jewel or pastel tone, flowy dress, off the 
~ shoulder with lace” and find exactly what you're looking 
— for. Essentially, an aesthetic has become a performance 


I 
=== The problem with this is that when you exist in a kind of “trendy” (I 
— use that word loosely) space, especially if you're feminine presenting, 
_ you are almost expected to have this hypercurated life that fits an I} 
| 
| 


aesthetic. And that’s just not realistic. Combine this with the fact that 
р + aesthetics аге not just about the way you dress now, but the ways you 
+ 1 3 | { decorate your home, or the way you live your life. Fast fashion is not 
| just selling you a garment anymore; they’re selling you a lifestyle. SHEIN models | P) 
| | with perfect bodies posed in coquette outfits, modeled in coquette rooms. Ifyou | | 
get this coquette skirt, then you'll be Ше coquette girly of your dreams! You'll | , 
| finally be your fully realized ideal self! But when you buy it, уотте not your ideal k 
| self; the most fun you had with that item was right before you bought it, you're | 
| just the same you were before, but now you have another skirt in your closet | 
| that you were convinced you needed. That's marketing. We will always be | 
’ chasing an idealized self if we live this way. Pm just using coquette as an 
| example, but to decide that one day you wanna be coquette and now you have to | 
| | get a coquette wardrobe and decorations for а coquetteroom,eventoeatand | 
drink coquette things is not normal. What if a month from now when coquette is | 
no longer a popular style you want to start wearing street wear? Seems like a lot , 
| of people are shopping cheap to replace their wardrobes all together. We are 
| multifaceted individuals and the things we buy do not make us who we are. 


| This dilemma hit home as I questioned my 4 ἃ, 
| Place within the subculture as Iwas writing my £ ç TH | 
last zine. Му wardrobe is far from perfectly £ 
| curated for the goth “aesthetic”. Would my lack of 
| dress and my зой, girly bedroom disqualify me É 06 
from fitting in with the goth scene? Such thoughts, I ς 
| realized, were absurd. What a silly way to think. Punk 


| апа Goth subcultures both have deep, rich histories к? 
that have gotten lost in the fast fashion of it all. Largely 1 


| before the internet boom, to participate in these Т 
countercultural movements that were about DIY and j 
thrifting and anti-consumerism, you couldn't just dress punk or ! 

| goth. You had to BE punk or goth. You had to listen to the music, | = 

| participate in the community, and believe in the message. Once fast | 
fashion got their hands on punk and goth we now have companies 

| like SHEIN that are antithetical to, the ARCH NEMESIS of ideologies | 

like punk and goth, selling “goth” clothes and “punk” clothes. 

Then you will have people who will say “but SHEIN is the only | 

| place where I can find affordable punk clothes!” I don’t want to judge| 
because I have been there, but this statement is so far removed from 

— | what the subculture actually means, because they see it as an | 


| aesthetic. This perception overlooks Ше deeper significance of these | 


subcultures. Understanding their history and ethos is crucial. > Ἢ 
| Aesthetics, in their quest to sell, have stripped subcultures of their κο... α- MISS 
| depth, repackaging them as mere trends as if that's the only way you| түе 

could ever access the subculture. It makes it so much easier to sell Sy oe hoe ane 
| you certain trendy things. | wer 
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And please do not get me wrong; I am not gonna 
get on my soapbox and preach anti-consumerism to 
a bunch of people who probably understand that 
anyway because they’re either listening to me talk 
or reading this zine. No one is safe from 
consumerism, no one. We live in an era where there 
is no such thing as ethical consumption. No one is 
safe from brands. Why do I have an Apple phone? An 
Apple laptop, Apple headphones? Well, capitalism 
told me it was the best. I had the money to buy it, 
and I like having nice things. It was an easy decision. 
But that’s why it is hard for people to want to think 
about their consumption. You have to put effort into 
preserving the things that you already own, and 
resisting the constant temptation of consumption 
requires effort and vigilance amidst a sea of curated 
advertisements and influencer endorsements. 


WHAT WE HAVE DOES NOT 
MAKE US WHO WE ARE 
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WE HAVE А PROBLEM. OUR PLANET 15 
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PRO TIP: mAKE THE HOLE 
PART OF THE DESIGN 


Doesn't Trunks look like he’s 
jumping out of the hole? Almost 
like he’s supposed to be there. 
There are so many cool ways you 
can make your old clothes work 
for you. I was able to do this with 
a T-shirt transfer sheet I got at 
the thrift store for $1.95, an old 
shirt and thread. Total cost ~$5 


A BORING OLD SHIRT? USE 
FABRIC DYE! GET SOME IRON-ON 
TRANSFER SHEETS! SEW ON A 
COUPLE PATCHES 


IT DOESN'T HAVE TO LOOK LIKE 
THIS IF THAT'S NOT YOUR STYLE. 
GET CREATIVE! 
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THE TOP OF THIS DRESS 15 
A PROBLEM. LET'S FIX IT! 
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I used another snug-fitting dress I own аз 
a template for the new top, tracing its 
outline onto the fabric. After cutting out 
the square neckline, I adorned the chest 
with lace and stitched velvet around the 
outer edge of the neckline. A lot of my 
thrift flips are frustrated fails until they 
become happy accidents. Patience is key. 


INVISIBLE LADDER STITCH 
((/ ии 


BASTING STITCH 
Way CATCH STITCH | 


RUNNING STITCH 
PICK STITCH“ 


BACK STITCH 


“WHIP STITCH 


CLT tet tell Me? 
y f 


А г i 
ААУ 


H 


hemming stitch 
catch stitch 


backstitch 
Invisible stitch 
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slip stitch 
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CROCHETING HAS 
BECOME A SUPER 
POPULAR WAY PEOPLE 
HAVE BEEN MAKING 
THEIR OWN CLOTHES 
AND ACCESSORIES, 
THOUGH THIS 1S NOT AN 
INEXPENSIVE HOBBY. IF 
THAT IS A BARRIER, 1 
SUGGEST FINDING YARN 
FROM THE THRIFT 
STORE. GOODWILL 
USUALLY HAS А гот! 


HERE ARE TWO OF MY 
RECENT PROJECTS! | 
INSPIRATION FROm ' 
PINTEREST. | 


ΟΝΕ THING I DON’T LOVE 
ABOUT CROCHET IS IT 15 
HARD TO HAVE FULL 
CREATIVE CONTROL WITH 
IT. COLORS ARE 
INTERCHANGEABLE BUT 
WRITING PATTERNS IS 
EXTREMELY HARD 50 
YOU'RE OFTEN LEFT 
FOLLOWING A TUTORIAL. 


MANY WAYS TO 
MAKE YOUR 
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Aesthetics, as we've come to know them in the digital age, now 
functions as keywords optimized for online search, facilitating 
the commodification of subcultures by capitalism. The 
pressure to conform to these trendy aesthetics, particularly 
for feminine-presenting individuals, imposes unrealistic 
standards. Fast fashion not only peddles garments but sells an 
entire lifestyle, promising fulfillment through consumption. 


This dilemma struck a chord as | pondered my place within the 
goth subculture. Would my wardrobe, devoid of goth 
"aesthetic," and my pink, girly bedroom render me an 
outsider? Such thoughts, | realized, were misguided. Punk and 
goth subcultures, born from DIY ethos and anti-consumerism, 
have been co-opted by fast fashion giants like SHEIN and 
TikTok Shop, diluting their essence. 


The misconception that subcultures equate to aesthetics 
overlooks their rich history and ethos. Understanding the roots 
of these movements is paramount. Aesthetics, in their quest to 
sell, strip subcultures of their depth, repackaging them as 
mere trends. 


Countercultural movements like goth emerged as responses to 
mainstream ideologies, embracing alternative philosophies 
rooted in skepticism toward capitalism. By recognizing the 
pitfalls of constant production and consumption, goths can 
uphold the integrity of their subculture and resist 
commercialization. 


In a world where consumerism reigns supreme, navigating the 
intersection of aesthetics and subculture demands vigilance. 
Let this zine serve as a reminder to embrace what we already 
have amidst a sea of commodified identities. 


